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AGENDA - DEVELOPING THE ULTIMATE ONLINE TOOLKIT
I—rtroduction
2. TWO HYPOTHESES
TOOLS:
1. | = Initial Organisation & Automation
2. M = Market Profiling
3. P =Persona Mapping (Key Stakeholders)
4. A = Awareness Raising
5. C =Contact Finding

6. T =Tailored Engagement



Actions
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“Alphasperm”

An Al method of identifying the healthiest sperm to use for artificial
insemination

At present this is done manually — a trained technician looking through a
microscope and inspecting each one.

This technology allows a whole batch to be imaged at once and for the
machine to pick the ‘best’ ones.

Huge potential cost saving, mostly because it cuts out the technician’s
time and cost.
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[l SALES NAVIGATOR  Home Accounts Leads Messaging

Q. search Lead filters - Account filters + Saved searches Personas

Your accounts

Account lists -’:@ Search in saved accounts (918) 4 Create account list

Name Accounts Last updated

My Current Accounts == 8202022 e
Sperm Banks = 5/18/2023 mn
Medical Universities - 5/18/2023 nan
Fertility Clinics - 518/2023 mmm
Legal Firms whitepaper m . 4 9/20/2022 FELE
NHS Trusts = 9/20/2022 sas

Top 10 Unis' Businass Schools 13 gl02022 -

Shipping Management Companies -2 3 7102022 L (T Chat with us

https://business.linkedin.com/sales-solutions/sales-navigator
Approx Cost: 70 euros pcm
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Q. Search
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Lead lists m All saved leads (1591) | <+ Create lead list

Mame O Leads Last updated

Fertility Researchers e 5/18/2023 am
Recently Accepted Connections and InMails H& 5 §/18/2023 B Copy ==
Recommended Leads (S0l rirD SR 00 5/13/2023 B Copy ===
Mew Executives at Saved Accounts EM 24 5/12/2023 B Copy ==+
YDF - CEOs £ 0 10/4/2022
Legal Firm Whitepaper ﬂx 133 9/21/2022 i
Linkedin Corps 3 :"__ A7 9/20/2022 am
NHS CIO Targets o 7 0/20/2022 ik

(1 Chat with us
Dream Clients m 7 8/10/2022 B -

https://business.linkedin.com/sales-solutions/sales-navigator
Approx Cost: 70 euros pcm
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Cost of a Keyword

For years, the world of Search Engine Optimisation has sat in a slightly grey area of marketing, hard to describe,
harder to measure and impossible to put & return on. it really needn't have been so.

| probably could have written this article a number of years ago but what I'm about to tell you is still unknown by all
but SEQ experts and large businesses who invest a lot of monay in this world. In the wordd of SME, this will be
somewhat of a lightbulb moment for most.

For this article, you're going to need..

« 10 keywords you really want to rank for but aren’t yat (or lower than 5th in Google)
= Access to Google's Keyword Tool

« Your Conversion Rate (If you sell online)

« Your Enquiry Rate (if you sell offiine)

= Your Conversion from Enguiry Rate (offline)

« Your Average Order Value

Firstly, search enging optimisation (SEQ) is the process of ensuring our website ranks in what we call the search
engine ranking positions (SERPS) for particular key phrases. We probably know what those are because we've tapped
them into the likes of Google when we're sitting on the sofa at night, wondering how wa do online compared to our
competitors (a healthy dose of competitiveness is a good thing, don't worry).

For the sake of this article, lets take a law firm who specialisa in family law nationally.

The first job of anybody working on the rankings for this company is 1o conduct what we call keyword research.
Remember | said you probably know the keywords yvou want to be ranking for earlier? Well this is those and all the
other ores associated to them which other pecple use. Sidenote - the keyword and phrases people use to describe
your products and services will probably boggle your mind. Never assume you know them, use proper tools to
research. Once we have this list we've completed step 1 - we've ticked the keyword research box.

Let's move on. This is where it gets exciting. | should preface this by explaining | live and breathe this world so | find it
exciting. | don't really expect you to find it exciting as well, | do however expect you to find it someawhat interasting
with a air of infrigue. Stick with me. So now yvou're going to take a small subset of those keywords in your list (best if
you use the ones with higher traffic). Ideally you want to be somewhere are the intersection of those phrases with

https://www.evernote.com
Approx Cost: From FREE
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Create New Board

& Integrations

45 Share collections
) Support
Recently Read

-~ ADD CONTENT
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2 3 UPGRADE Q. Search

Alastair Banks v

1 article par month

JAN 15

Communication Tips from a Master
20d

A couple of years ago a good friend put me onto Andy Bounds . He knew I was
into marketing and comms and was always trying to find new ways to better
myself. T rarely sign up to newsletters but I trust this friend so I gave Andy’s

END OF FEED

MARK ALL AS READ

Reviewed 1 articles

https://www.feedly.com
Approx Cost: From FREE



https://www.evernote.com/

& (& | =

created January 31, 2015
last run 3 days ago
run 132 times

If new feed item matches 'exeter' from
http://teeds.bbci.co.uk/sport/0/rugby-
union/rss.xml?edition=uk, then send me an
email at alastair@opt

0 (> | =

created January 01, 2015
last run 4 days ago
run 323 times
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Alerts

This will create an email alert for banksy&@gmail com
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Alert preview
NEWS

IVF Due Date Calculator

e based an your IVF embryo transter date. Mast embryo transfers happen either three days or five days after

egq retrieval and fertifization, uslng

Fertility companies AIVF, Genea Biomedx pariner to optimize IVF care | MobiHealthNews
(¥ | Hea bl aw
AVEs main product 1S the EMA platform, which the company says uses artificlal intelligence to assess embrya

guality during IVF treatment

HR must break the IVF taboo - HR Magazine

T eSO LR | S
Many emplovees worry that disclosing their fertility journey to their employers will negatively affect their careers,

according to founder of The

https://www.google.com/alerts
Approx Cost: FREE
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] museums i Q0

g Museums Assoclation BMuesmsAssae

85 20Wws dge

Are you busy fine-tuning your sessian proposal for ths year's MA conference? Ahead of
the deadline on 3 Feb, @SimonAStephiens gives his top ten tips on what makes a great

conferenie Sessian. mus. mu/2WANXKS ¥museams Sulmuseums fmuseums2019

\." ;:'l' inNiIre

Discover Los Angeies BdiscovertA
01 how ago
The 2AcadermnyMuseum is doing & pop up at @LACMA this Saturday *» Read an for

more museurms freedar-all in LA bty Z2HEn30ne3LC

’ Daortyswadd

Alllance of Museums AAMars

-7
Looking farward to seeing @D rexpfWestphal, @GW_MESA / BpwGSEHD &
@CWMusaumStudies students at ¥MuseumsAdvocacyZ019 in Feb.! @UArts,
@IHMuseumStudies, @HU Musean - see yoo there?

All ¥muteumrsiated students welcome! aam-us. of f/arograms/mused.
Ametican

[ XX) Alliance of
Mossuma

MUSEUMS ADVOCACY DAY

Febiryary 25-35, 2013 in Washingtes, DT

"] adventure park
S PndSeuss

[ PhillyBite Magazine 25hilytte
\) &S hours ";..-

Free in February Kicks Off at Dilwarth Park | #PhillyBise Magazine

phillybite com/index php/trayv . via i:-f‘?-wll_'f?- 1€

" NatsteHarddr

Disneyland Today @DsnedandToday

3 )
» LN g

Wy not start the day with a splash? Park Hours: Disneyland & Disney Caldorma
Adventure Sam-spm

Disneyland Today 8D snedandToday
® 3 hours a0

Vhy not start the day with a splash? Park Hours: Bisreyland & Disney Caldarnia
Adventure Sam-8pm

https://www. hootsuite.com

Approx Cost: From FREE

[ Vvisitor Attractions ) Q

;4_’. ASVA GASVAImeets

& | day oz

Delighted to welcome strategic digital agency @AferDigital UK to the ASVA family! We
loak forward to working with you #2oursm #5cotland #excellencs

wt  ASVA masvarweors
® an i

Calling all aspinng tourism and hosprality #futuraleaders based In the Glasgow area,
deadine for the Glasgow Welcomes Aspiring Leaders Programme = 25 Jan, Have a look

through the info and see if you can take advantage of this fantastic opportunity!
#Glasgow #Touwrlsm #Leaders

Glasgow Welcomes SGlasgostelcomes
Application deadiine 25 January: GW Aspinng Leaders Programme
https/it.co/RaTIPIOTA

pe?  ASVA @ASYALweets
®anis
Losking forward to secing the #MaryQuesnafScots film and trying to spot all the
familiar locations! @LiveBarders on the lookout to work with other #MQoS attractions -
Ifthar's you, they'd lave to héar Trom you! #workinguogether #flmtourisn

Live Barders i ive3oranrs

iad (Y ‘e . S sia s - —_ . o= sass 2
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Actions

Setup the tools around you to help you organise and automate the incoming
information you're going to begin to collate
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Q, SEARCH £ cHat alastair@optixsolutions.co.uk

L

Welcome to the new Bing

Your Al-powered copilot for the web

=1 Ask complex questions . Get better answers % Get creative inspiration

"What are some meals | can make for my
picky toddler who only eats orange-
coloured food?"

"What are the pros and cons of the top 3 "Write a haiku about crocodiles in outer
selling pet vacuums?* space in the voice of a pirate"

Let’s learn together. Bing is powered by Al, so surprises and mistakes are possible. Make sure to check
the facts, and share feedback so we can learn and improve!

Terms of Use Privacy Statement

"3/ New topic (=) Ask me anything...

2
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O, Al B News [L]Images [] Videos (7 Shopping : More

About 180,000,000 results (0.65 seconds)

NHS
https:/'www.nhs.uk » conditions » vi

IVF - NHS

MOZ DA: 91/100 (+0%) RefDom: 261.48K Ref Links: 63.86M Spam Score: 5% Show backlinks
Search traffic (us): 2500/mo (website: 15.50M/mo) - Keywords (us): 360 (website: 1.31M)

In vitro fertilisation (IVF) is one of several techniques available to help people with fertility
problems have a baby. During IVF, an egg is removed from ...

What happens

FSH increases the number of eggs your ovaries produce. This ...

Availability

According to NICE, women aged under 40 should be offered 3 ...

Getting started

All IVF clinics in the UK are reguired to screen donor eggs ...

Risks

Read about the risks associated with IVF, including ectopic ...

More results from www.nhs.uk »

(o)

Tools



Google

People also ask

How much is IVF NHS?

Does a IVF get you pregnant?

What is IVF and how is it done?

Do you need sperm for IVF?

How much does IVF cost in the UK?

How does a man give his sperm for IVF?
Can my wife help me give a sperm sample?
Can | use my boyfriends sperm for IVF?

Can | use my husband's sperm for IVF?

-IL-

fa)
Jo

T

Feedback
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site:www.forbes.com "fertility treatment” X

Al ] lImages  ¢J Shopping =) News  [»] Videos : More

O E—

About 181 results (.30 seconds)

forbes.com
https:/fwww.forbes.com » health » family » fertility-tre... 3

Fertility Treatments: Types, Side Effects And More

MOZ DA: 95/100 (+0%) Ref Dom: 1.28M Ref Links: 125.98M Spam Score: 1% Show backlinks
Search traffic (us). 39/mo (website: 39.47M/mo) - Keywords (us): 75 (website: 4.58M)

3 days ago — Who Might Need a Fertility Treatment? ... Letrozole is a common first-line
fertility treatment in patients with polycystic ovarian syndrome ...

n forbes.com
https://www forbes.com » health » family » what-is-cl... 3

What is Clomid and Can It Improve Your Fertility?

MOZ DA: 95/100 (+0%) Ref Dom: 1.29M Ref Links: 125.98M Spam Score: 1% Show backlinks
Search fraffic (us): 1900/mo (website: 39.47M/mo) - Keywords (us): 302 (website: 4.58M)
13 Apr 2023 — Some patients take Clomid as part of fertility treatment, such as an IUI

(intrauterine insemination) or IVF (in vitro fertilization) cycle, but ...

forbes.com
hitps:/iwww.forbes.com » health » family » how-much..,

How Much Does IVF Cost In 20237

MOZ DA: 95/100 (+0%) Ref Dom: 1.29M RefLinks: 125.98M Spam Score; 1% Show backlinks
Search traffic (us): 6700/mo (website: 39.47M/mo) - Keywords (us): 830 (website: 4.58M)

7 Mar 2023 — IVF, short for in vitro fertilization, is a common fertility treatment that involves
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6 Expert Backed Ways To Boost Fertlllty
@ ‘BYu‘ell?yhl\'f'Vuemgus Q QD wwed  Lora Shahine, M.D.,, FA.C.O.G.

‘_

Complete Nutrition From Conception to Pregnancy and Beyond

Beli for Women helps prepare your body to be the healthiest it can be to conceive, grow, and welcome a new little life. Discover a nourished
body, prepped for preconception, and supported during all stages of pregnancy.
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Complete Nutrition From Conception to Pregnancy and Beyond

Beli for Women helps prepare your body to be the healthiest it can be to conceive, grow, and welcome a new little life. Discover a nourished

body, prepped for preconception, and supported during all stages of pregnancy.



Forbes HeaLTH

Leigh Weingus
Contributor Health

Leigh Weingus is a New York-based freelance writer and former senior editor at HuffPost, Elite Daily and
Mindbodygreen. Her work has been featured in Well+Good, Glamour, Parade, Bustle, NBC News and more.
When she's not writing, Leigh can be found taking a (virtual) yoga class, running in Central Park or whipping

up her latest smoothie creation.




Forbes HeaLTH

Lora Shahine, M.D., F.A.C.O.G. Forbes cacr

Advisory Board Member

2023

Pregnancy / Infertility
Forbes Health Advisory Board Member

Lora Shahine, M.D., FA.C.O.G,, is o reproductive endocrinologist specializing in infertility and recurrent pregnancy loss ot

Pacific NW Fertility in Seattle. She is board certified in both reproductive endocrinology and infertility as well as obstetrics
and gynecology. As a clinical associate professor at the University of Washington and director of the Center of Recurrent
Pregnancy Loss at Pacific NW Fertility, she is committed to providing excelience in patient care, teaching the next generation
of women'’s healthcore providers and continuing research in the fields of fertility and recurrent miscarriage. Dr. Shahine is
passionate about changing the conversation surrounding infertility and miscarrioge from one of shame and guilt to one of
support and empowerment. She lives in Seattle with her family and enjoys travel, skiing, great food and time spent with

friends and family,

n Latest Articles Archive

Board Certifications and Training

e Board Certified, Reproductive Endocrinology and Infertility
e Board Certified, Obstetrics and Gynecology

Education
e Stanford University (fellowship)
® University of California San Francisco (residency)

® Wake Forest University School of Medicine (M.D.)
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C?\ Search Lead filters + Account filters + Saved searches Personas

Lists (0) Save

Add to a list to help organize leads and get alaris

Dr. Lora Shahine

Notes (0} Add
F E R ‘r I L l T ‘.lr M E D I C I H E fdd notes to remambar k.:'.-',' details about Lora
Timeline

First time view 335
rour past story with Lora and key events

Lora Shahine, MD, FACOG (she/Her) - 3d

¥ : : = - . You have no previous activity with Lora
Reproductive endocrinologist, Pacific NW Fertility @drlorashahine P i

Q@ Greater Seattle Area 22 500+ connections ‘i;.i‘ Save Lore to get alerts and stay
¥ nformed of changes and updates
Current roles Contact information
Host at Baby or Bust Podcast &° https:/flinktr.ee/drior...

Jan 2022-Present + 1yr & mos

Physician at Pacific Northwest Fertility and IVF Specialists
Aug 2009=Prasent - 13 yrs 10 mos

Add contact info

Board Member at Babyquest !"’ Search on Bing

Jan 2013—Present - 10 yrs 6§ mos

+ 1 more

Also worked at PACIFIC NORTHWEST FERTILITY AND IVF
SPECIALISTS, Stanford University Medical Center, UCSF Medical

Canter Seea more
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Q. Search Lead filters <+ Account filters + Saved searches Personas

] Lora Shahine, MD, FACOG About

A ] : - Relationship Experience Timeline
Reproductive endocrinologist, Pacifi...

Relationship

Start a conversation with Lora
Comment on Lora's posts or mention what you have in common in a message

Recent activity on LinkedIn

Posts and shares from Lora

Lora shared an article 1w 2go

@& Losing intimacy with infertility: Know how the pressure of pregnancy can affect sex

drive

Infertility and intimacy can have a strange but strong connect, say experts. Know how the
pressure of trying for a baby can hamper your sex life.

5 ltkes + 0 comments

View post

Lora shared an article AW ago

ol Most adults value reproductive rights when deciding where to go to college, poll
‘ shows | CNN
A new poll shows that reproductive rights are important to students deciding where to go
to college or if they will stay on their campus. An expert explains why that could be a...

14 likes - O commenis

View post

See all activity (3)
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14 likes - O commenis

View post

See all activity (3)
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_ Lead filters =+ Account filters = Saved searches Pearsonas

Lead lists } Fertility Researchers/Experts Last updated May 18, 202% Q, View insearch 2 Co

1 1

Total results Pasted on Linkedin In past 30 days

| Salectall Sort by: Date added

Mame Account Geography Motes (0} Qutreach activity Date added

Host University of Washington Greater Seattle Area & Add note Mo activity 818/2023 i

q Lora Shahine, MD, FACOG ' 3rd 1List @



LlfeWhlSperer How it works Team Patients Clinics Global News IVF-X FAQs

. .
.o.. " Al Enhanced Fertility

More IVF miracles.
Fewer cycles.




Finding miracles in a haystack takes a few seconds.

Just drag and drop embryo images into a browser.
Using deep learning and computer vision, Life
Whisperer identifies morphological features that
constitute a healthy embryo, which are often invisible
to the human eye.

Our clinical studies with leading fertility clinics
demonstrate a marked improvement beyond
traditional manual methods alone.

Life Whisperer technology is highly affordable for
patients. And for clinics, there are not set-up costs or

ongoing fees. Unlike time lapse or other technologies,

there’s no hardware and zero disruption to
normal practice.

f
) Add Embryos

Chek 1= aaiBcr ivnages. o Srag M s

B o Dy & By “inteliby
[LIEEN LT
e irn

% Lite Whisperer-App- IV technologyformore accura...

gich Later

A
Share

Using Life Whisperer is as simple as drag and drop
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Q. Search Lead filters + Account filters + Saved searches Personas

' A New Era for
"\ Hormone & Fertility
Tracking

First time view

Sylvia Kang (she/Her) - 3rd
Co-Founder and CEO at Mira | FemTech Innovator
¥ San Francisco Bay Area a2 500+ connections

Current role Contact information

Co-Founder and CEO at Mira & http:/fwww.youtube....

May 2018-Present - 5 yrs 1 mo Add contact info

Mira (miracare.com) is the first FDA and CE compliant

comprehensive women's health monitoring platform with 99% of _
accuracy in clinical trials. Mira tracks cycles, predicts o...Show more b Search on Bing
Also worked at Corning Incorporated, Corning Life Sciences,

Definiens AG See more



@ fertility treatment @ fertility
Search term Search term
Worldwide * Past 5 years = All categories « Web Search ~

,r:::— Loading Keywords Everywhere Trend Chart

Interest over time

Average 27 May 20

https://trends.google.com/
Approx Cost: FROM FREE

+ Add comparison

Maote

T Mov 2027
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https://trends.google.com/

fertility treatment

Interest by region Region =

|:| Include low search volume regions

Il
=

d O < Related queries (7 Rising &
1 covid vaccine and fertility treatment

2 covid vaccine and fertility

3 fertility center near me

4 gaudium ivf centre, best ivf centre, fertility ...

5 fertility treatment 3L

Showing 1-5 of 25 queries >

https://trends.google.com/
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Actions

Setup the tools around you to help you organise and automate the incoming
information you're going to begin to collate

Immerse yourself in your market to understand who operates in this space and
who might compete
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JO(E)

« BUSINESS OWNER

* 2 MILLION +

« DOMINANT / DEMANDING

 DRIVEN BY ROI

 DRIVEN BY LUXURY LIFESTYLE

* ONFACEBOOK TO KEEP UP WITH THEIR
KIDS/GRANDKIDS

 ON LINKEDIN BUT NOT SURE ABOUT HOW TO USE IT

« RARELY ON TWITTER

« DOESNT EVEN KNOW WHAT TIKTOK OR SNAPCHAT
ARE!

CHARLIE

« MARKETING MANAGER / ASSISTANT

« 2ND / 3RD ROLE IN CAREER

« WORKS FOR JO’'S COMPANY

« ONTHEIR WAY UPTO MARKETING DIRECTOR

« WANTS THE SAME AS JO BUT WANTS TO
UNDERSTAND MECHANICS

« ENJOYS AN ALE/PROSECCO AT THE WEEKEND WITH
FRIENDS

« READS MARKETING WEEK

« ON MOST OF THE DIGITAL CHANNELS (PROBABLY
NOT SNAPCHAT/TIKTOK)




Continued Education Project — EXETER UNIVERSITY

BRANDS &
BACKGROUND:

HA \.' .l E ..\'l IVAL % POETRY
ey & FOUNDATION
&

WEBSITES & PAGES
BL.uk Biography.com U3a.org.uk Waterstones.cam Bronte.org.uk

DIGGING DEEPER:
PAINS:
Location: Bristol, England e«  Finding hobbies which don't require excessive time and energy Finding new habbies to fill their time
commitments Keeping mentally active
Finding courses which don't require great understanding of technology Engaging with like-minded people with a passion for
poetry and literature

Age: 65+

Having recently retired Mary wants to Ml her ime
with hobbies she hadnt had the time to experience
whilst working.

After being recommended 2 course by a friend las

year she's embarked on a number of courses already CO NTE NT NEED ED~ SOClAL

both online and in by attending courses at the local o Micialcidamb e ol kat ihe ordiceteirn & S boakaia
’ } > | . Wen
college. She's realised how benefical short courses T I VTV O VSN T DTN RN e

con be = connacting her with Bke<rinded individuals e  Breakdown of the modules covered within the course

with a passion for literatura as well haiping her to e  Testimonials from other previous students about why the UoE is the
keep those prey cells active. place to study

Highlighting information about how students can and do interact with

She has a strong passion for creative writing and
one another

paetry, and will often we found exploring new and ) )
different topics with the U3A which helps spark new Suggested reading lists for her to explore her passion before the

creative Weas. course starts

As someone with a wide clrcle of friends she could be EXAMPLE CORE MESSAGES:
a strong advocate for the Continuing Education » )

S RS : e “All of the courses available online give you access to discuss and engage key literary topics with other likeminded indivdiuals.”
epariment il the course IS a sucCess.

« “Alist of all recommended reading materials will be sent out before the course begins so you can start engaging with the key topics
Imoge Credit: GrongmoTodgy beforehand
“Learn in the comfort of your own home and discover the new themes and ideas about the world's greatest literary works"”




WHO COULD YOU CREATE
PERSONA’S FOR:

INVESTORS

PARTNERS

LICENSEES
INFLUENCERS...
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MARKETING SALES ALL TOPICS NEW POSTS SUBSCRIBE

May 28, 2015 // 10:00 PM

How to Create Detailed Buyer
Personas for Your Business [Free
Persona Template]

Written by Pamela Vaughan | @pamelump

SHARE

|ﬁ 297

481

https://www.hubspot.com/make-my-persona

Approx Cost: FREE
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S paFkT(W D How It Works Plans About Resources Blog @ v

Get Instant Audience Research.
Find Better Customer Insights.

SparkToro puts crucial information about any online audience at your fingertips:

v Demographics: interests, job titles, gender, education, and politics
v Behaviors: what they talk about, read, watch, listen-to, and follow

v Text Data: how they describe themselves, hashtags they use, language in their posts

All the data comes from aggregated, anonymized public profiles — results you can trust.

https://sparktoro.com/
Approx Cost: FROM FREE
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Spark‘rﬂl‘@ How It Works Plans About Resources Blog @ v
—

{(a} Dashboard '} Audience Research 2= Lists A Audience Tracking Q, Custorn Search [2) Custom Audiences

My Audience frequently talks about ~ fertility treatment

1 of 50 Queries Used Add Location | Compare Audiences

Overview Ove rvi ew & Export AllData

Text Insights ili

bbb SparkToro's database has found 4,542 people that talk about fertility treatment
Demﬂgmphlﬁ 0 These are a samphe of results only. To unlock all the top results for this queny, upomde your SparkToro account
Social

e ) Get more search ideas related to this audience

Websites
Podcasts . . *

odeas Here's what this audience talks about online
YouTube

; a i J i ]

Reddit Top Words in Bios Top Hashtags Used Frequently Used Phrases

Press acupuncture [N 6% sinfertiity ([ G 2% chinese medicine ([N 585%

https://sparktoro.com/
Approx Cost: FROM FREE
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L1 0 i
Top Words in Bios Top Hashtags Used Frequently Used Phrases

acupuncture _ &.1% #Hinfertility _ 21% chinese medicine _ B.6%
acupuncturist - 28% Hivf _ 20% during pregnancy _ 7.75%
medical [ 38% #acupuncture [ 2% egg freezing [ 74%
infertility - 3.6% Hite - 10% male infertility - T.4%

elinic - 3.2% #Hendometriosis - T 459 ivf treatment - 6. 7%
1

see all text insights

€ Show how to apply this data to your campaigns

Here's what this audience follows, visits, and engages-with

Social Accounts They Follow Most And Some High Engagement, Hidden Gemsﬂ
12.2% engage with . Mayo Clinic 5.7% engage with Fertility Centers of Illinois
12.1% engage with @ BBC Health News 4£.8% engage with ; Creating_a Family
11.6% engage with £ NYT Health 4.8% engage with """ Acupuncture Today

https://sparktoro.com/
Approx Cost: FROM FREE
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i)
Websites They Visit Most And Some Niche, Hidden Gems

6.1% engage with om ledicalnewstoday.cor 1.0% engage with 1,&;
5.2% engage with =y Mindbodygreen.con 0.9% engage with
L.4% engagewith V) Medscape.con 0.9% engage with

L Show how to apply this data to your campaigns

Here's what this audience watches, listens-to, and reads

Podcasts They Listen-To YouTube Channels They Subscribe-to
11.7% engage with ‘ Mayo Clinic Talks 6.1% engage with . Mavo ¢

11.2% engage with @ Health Check 5.4% engage with . Har

9.4% engage with . Health scovered 4£.9% engage with . ealt

https://sparktoro.com/
Approx Cost: FROM FREE
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We have developed an Al method of identifying the healthiest sperm from an ejaculate to
use for artificial insemination. At present this is done very manually = a trained technician
looking through a microscope and picking. This technology allows a whole batch to be
imaged at once and for the machine to pick the ‘best’ ones. There are huge potential cost
savings, mostly because it cuts out the technician’s time and cost. | would like to consider
who the best personas are for my technology

Your Al technology has the potential to revolutionize the fertility industry, and there are

multiple personas who might be interested. Here are some key personas you may want to
consider:

1. Fertility Clinics and Laboratories: These are your primary customers, as they perform the
actual insemination procedures. They could benefit from the increased efficiency and
precision your technology offers. Your Al solution could help them reduce labor costs and
increase the success rates of artificial insemination.

2. Obstetricians and Gynecologists: These healthcare professionals often refer their
patients to fertility clinics or might be conducting treatments themselves in their private
practices. They would be interested in your technology because it could potentially

increase the success rates of the procedures they recommend.
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. Fertility Specialists and Researchers: These professionals are always looking for ways to
enhance fertility treatments. They might be interested in your technology for its potential
to provide more successful outcomes, or as a research tool to better understand sperm
health and fertility.

. Healthcare Institutions: Hospitals, medical universities, or large healthcare systems
could benefit from your technology. These institutions often have fertility departments
and could use your technology to enhance their services and research capabilities.

. Insurance Companies: Depending on the healthcare landscape and insurance policies in
various countries, some insurance companies may cover fertility treatments. They could
be interested in your technology because it could reduce the overall cost of fertility
treatments, thus reducing their financial liabilities.

. Couples and Individuals Seeking Fertility Treatments: While not direct customers, these
are the end users who stand to benefit from your technology. They may not purchase
your technology directly, but their needs and preferences will drive demand at fertility
clinics.

. Sperm Banks: These facilities could use your technology to ensure they are storing and
providing the healthiest sperm samples to their customers.

. Venture Capitalists and Investors: These financial stakeholders might be interested in
funding your technology because of its potential to disrupt the fertility industry and

deliver significant returns.
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and could use your technology to enhance their services and research capabilities.
Insurance Companies: Depending on the healthcare landscape and insurance policies in
various countries, some insurance companies may cover fertility treatments. They could
be interested in your technology because it could reduce the overall cost of fertility

treatments, thus reducing their financial liabilities.

. Couples and Individuals Seeking Fertility Treatments: While not direct customers, these

are the end users who stand to benefit from your technology. They may not purchase
your technology directly, but their needs and preferences will drive demand at fertility
clinics.

Sperm Banks: These facilities could use your technology to ensure they are storing and

providing the healthiest sperm samples to their customers.

. Venture Capitalists and Investors: These financial stakeholders might be interested in

funding your technology because of its potential to disrupt the fertility industry and
deliver significant returns.

Regulatory Agencies: These entities, such as the FDA in the U.S,, might be interested in
your technology from a regulatory standpoint. While they are not customers, their
approval is crucial for your technology's market adoption.

Bioethics Organizations and Advocates: These groups will be interested in your
technology from an ethical perspective. They may wish to ensure that your technology is

used responsibly and that potential ethical issues are addressed.
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Custom instructions (1)

What would you like ChatGPT to know about you to provide better responses?

My name is Alastair, in 1999 | started an agency called Optix Thought starters
Solutions at Exeter University, 24 years later we are going strong. We = Where are you based?
H : . = atd rk"?

now operate as a strategic and creative marketing agency. We have a i:::it da youRlo fE;;‘r“ A teresten

i : ; e at are your noboias anda INterests:
team of 20 and our services start with the creation of a digital A . R

What subjects can you talk about for

strategy for our clients. We also offer SEQ, paid Media across search hours?
and social, organic social media management, creative work

including branding, web design, UX and Ul and content marketing. ¢

Char clisnte are nmwarde af 2 millinn turn ovar and an rictht thennnh to

What are some goals you have?

How would you like ChatGPT to respond?

| am happy with a casual and friendly response as long as it doesn't
distract from the importance of the facts or information I'm locking to
ascertain.

You can address me by calling me Al

Jh'l'.l_"l'-

| think | would prefer you to remain neutral

Enable for new chats () Cancel




&] I'd like to create a persona for point 1 pls

.

Sure, | can help create a detalled persona for fertility clinics and laboratories. Let's call this
persona "Dr. Sarah White."

MName: Dr. Sarah White

Age: 45

Title: Director of Fertility Services

Locatlon: San Francisco, California

Background:

Dr. Sarah White Is a reproductive endocrinologist with over 15 years of experience In the field
of assisted reproduction. She is the Director of Fertility Services at a well-known fertility

clinic in San Francisco.

Could we make this a european persona pls

Of course, | can adjust the persona to be based in Europe. Let's call this persona "Dr. Laura

Sehneider”

Marme: Dr. Laura Schneider

Age: 43
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Sure, | can help create a detalled persona for fertility clinics and laboratories. Let's call this
persona "Dr. Sarah White."

Marne: Dr. Sarah White

Age: 45

Title: Director of Fertility Services
Locatlon: San Francisco, California
Background:

Dr. Sarah White Is a reproductive endocrinologist with over 15 years of experience In the field
of assisted reproduction. She is the Director of Fertility Services at a well-known fertility

clinic in San Francisco.

Could we make this a european persona pls

Of course, | can adjust the persona to be based in Europe. Let's call this persona "Dr. Laura

Sehneider”

Marme: Dr. Laura Schneider

Age: 43



Of course, | can adjust the persona to be based in Eurcpe. Let's call this persona "Dr. Laura

Schneider.”

Mame: Dr. Laura Schneider

Age: 43

Title: Head of Assisted Reproductive Technology (ART) Department
Location: Berlin, Germany

Background:

Dr. Laura Schneider is a leading reproductive endocrinologist with over 15 years of
experience in the field of assisted reproduction. She heads the Assisted Reproductive
Technology (ART) department at a prestiglious fertility clinic in Berlin. Laura completed her
medical degree at Charité - Universitdtemedizin Berlin and has dedicated her career to

helping familles concaive.
Responsibilities:

Laura oversees all treatments and procedures performed in her department, from IVF to
ICSl She ensures the clinic stays up-to-date with the latest technology to increase the

success rates of procedures. She also manages a team of technicians and embryologists.

Goals:

Laura's primary goal |s to enhance the success rates of the fertility treatments offered by her

clinic. She also aims to continually Improve the services provided by her team through staff
training and the adoption of advanced technology.

Challenges:



training and the adoption of advanced technology.
Challenges:

One of Laura's key challenges is to batance the increasing demand for fertility treatments
with the capacity of her team. She also struggles with the manual, time-consuming nature of

|dentifying the healthiest sperm for procedures like ICS1.

Interests:

Laura is deeply interested in the latest research and technological advancements in fertiity
treatments. She regularly attends international conferences and stays informed about the

latest trends in her field.
What can your Al technology offer?

Your Al technelogy could offer a solution to Laura’s challenges by improving the efficiency of
sperm selection and potentially increasing the success rate of procedures. |t could also free
up her tearmn’s time, allowing them to focus more on patlent care and other critical tasks.

How to reach her:

De. Schnelder can be reached through professional networks like Linkedin or at medical
conferences,. Offering a free trial or demonstration of your Al technology, as well as
préesenting research evidence supporting Its effectiveness, may also be successful
strategles.



o

what sort of websites would she goto in order to keep her knowledge upto date

Dr. Laura Schneider, as a fertility specialist, would likely frequent the following types of O dr &
websites and platforms to stay updated on the latest research, technological advancements,

and industry trends:

1. Medical Journals Online: Websites of peer-reviewed journals like Human Reproduction,
Fertility and Sterility, and The Journal of Assisted Reproduction and Genetics would
provide her with the latest scientific research in her field.

2. Professional Associatlons: She would likely be a member of professional organizations
such as the European Society of Human Reproduction and Embryology (ESHRE) and
would use their website and resources regularly.

3. Medical News Websites: Sites like Medscape, EMJ, and the New England Journal of
Medicine offer news updates on a wide range of medical topics, including fertility.

4. Conferences and Symposiums: She would frequently visit the websites of major
conferences in her field, such as the ESHRE Annual Meeting, to check for updates,
browse agendas, and possibly participate in virtual sessions.

5. Online Training and Webinars: Websites offering continued medical education (CME)
courses and webinars on the latest fertility treatments and research.

6. Online Forums and Communities: She may also participate in medical forums and
communities such as DocMatter, where she can interact with her peers, exchange
knowledge, and discuss recent developments in assisted reproductive technology.

7. Social Media: Professional networking platforms like LinkedIn, where she can follow
thought leaders in her field, and Twitter, where many researchers and healthcare
professionals share and discuss the latest medical research.

8. Technology and Al in Medicine: Websites or blogs that focus on the intersection of
artificial intelligence and healthcare, like AlMed, Al in Healthcare, or the HealthTech

section of major tech news websites.

Remember, targeting these websites in your marketing strategy could help you reach Dr.

Schneider and other similar personas more effectively.



Actions

Setup the tools around you to help you organise and automate the incoming
information you're going to begin to collate

Immerse yourself in your market to understand who operates in this space and
who might compete
Take your technology/project and train chatGPT on it. Begin by asking it

guestions and getting it to help you with tasks like persona development (not
confidential)
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I'm going to put together a website to showcase my new technology - can you help with this

Absolutely! I'd be happy to help you brainstorm and outline some elements for yvour webslte.

Here's a basic structure:

1. Home Page

* Anoverview of your technology and its unique selling proposition.
* Avisually appealing Image or video showing your technology in action,
* Call-to-action (CTA) buttons for scheduling a demo, contacting sales, etc.

2. About Us Page

* A brief history of your company.
* The mission, vision, and values of your company.
* Information about the team (founders, key employees, advisors).

4. Technology Page

* Detalled information about your Al technology.
* Explanation of how it works and the sclence behind It
* A comparison of your technology with the traditional manual method, highlighting

advantages like cost-efficiency, accuracy, speed, etc.

4, Benefits Page

* Detalled explanation of how your technology benefits various stakehoiders:
* Fertility clinics and laboratories.
* Obstetricians and Gynecologists.
* Patlents seeking fertility treatments.
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* Case studies showling the successful implementation and results of your technology.

E. Blog/News Page

* Regularly updated articles about your technology, industry trends, research studies, etc.
* Company news and updates.

T. Contact Us Page

* Contact form for visitors to get in touch.
* Information about vour location, emall, and phone number.

B. FAQ Page

* Answersto common questions about your technology, how it can be implemented,
pricing, etc.

8. Careers Page
* Information about current job openings and the company culture.
You might also want to consider Incorporating the following features:

* Live Chat- To answer visltors' questions in real-time.
MNewsletter Signup: To keep interested visitors updated.

Demo Request Form: For prospective customers to request a demo of your technology.
Search Functlon: To make it easy for visitors to find the infermation they're looking for.

Remember to maintain a consistent branding throughout your website, including vour
company's logo, color scheme, and tone of voice. The website should be responsive (Le.,

compatible with mobile devices), user-friendly, and easy to navigate.

Lasthy, make sure your website is optimized for search engines (SEQ) so that it can be easily
discovered by people looking for solutions llke yours.



you mentioned optimising my website for search. can you help me with the keyphrases you
think | should use

Absolutely, Search Engine Optimization (SEO) is crucial to improve the visibility of your
website. Here are some potential key phrases related to your Al technology for sperm
selection in the fertility industry. These can be used to optimize your website's content and

metadata:

Al in Fertility Treatment

Artificial Intelligence in Assisted Reproductive Technology
Automated Sperm Selection

Al for Sperm Analysis

Advanced Fertility Solutions
Al-enhanced IVF

Machine Learning in Sperm Selection
High-tech Fertility Treatments
Innovations in Assisted Reproduction
Efficient Sperm Selection for IVF

. Al Technology in Reproductive Health

. Digital Transformation in Fertility Clinics
. Al-Powered Embryology

Precision Medicine in Fertility

. Artificial Intelligence in Embryoclogy

. Next Generation Fertility Solutions

Lo L R
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Remember to incorporate these key phrases naturally into your content, URLs, image alt
text, meta descriptions, and page titles. Also, it's important to have valuable, high-quality

content that's relevant to these keywords.

In addition to these keyword phrases, you should also regularly create fresh content that
targets long-tail keywords (more specific, less competitive phrases), which could bring more
qualified traffic to your site. This could be in the form of blog posts, whitepapers, case

studies, etc.

Lastly, keep in mind that SEO is an ongoing process that involves regular monitoring and
adjustments to your strategy. There are many SEO tools and services available that can help

you track your website's performance and optimize your strategy.
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could you give me ideas for pieces of content | could write for the blog

Absolutely, a blog is a great place to create engaging and valuable content for your

audience. Here are some ideas for blog posts related to your Al technology for sperm

selection:

10.

=5

12.

"The Role of Artificial Intelligence in Fertility Treatments": Discuss the increasing role of
Al in the fertility industry, and highlight your technology.

"Transforming Sperm Selection: An Introduction to Our Al Technology™: A deep-dive
into your technology and how it improves upon traditional methods.

"The Science Behind Our Al-Powered Sperm Selection™ Detail the science and research
that went into the development of your technology.

"Improving IVF Success Rates with Al": Discuss how your technology could potentially
increase the success rates of [VF treatments.

"Understanding the Importance of Sperm Selection in Fertility Treatments": Educate
readers about why sperm selection is so crucial.

"How Machine Learning is Revolutionizing Sperm Selection": Explain how machine
learning algorithms improve sperm selection.

"Demystifying Al in Fertility: A Simplified Guide": A beginner-friendly explanation of Alin
fertility treatments.

"Addressing Common Myths About Al and Fertility™: Debunk misconceptions related to
the use of Al in fertility treatments.

"Case Study: The Impact of Our Al Sperm Selection Technology in Fertility Clinics™
Share success stories or case studies of clinics using your technology.

"The Future of Fertility Treatments: Al and Beyond": Speculate on how Al will continue to
evolve and shape fertility treatments in the future.

"5 Things You Should Know About Al in Sperm Selection™: Break down the top things
everyone should know about your technology.

"Ensuring Ethical Use of Al in Fertility Treatments": Discuss how you're addressing

ethical considerations in the development and use of your technology.

Remember, it's important to use your blog not only to inform but also to engage your

readere. Encourace comments. auestions and discussions and make sure to resnond to
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| like this article - The Role of Artificial Intelligence in Fertility Treatments. can you write a first
draft for me pls

Title: The Role of Artificial Intelligence in Fertility Treatments

Introduction:

Artificial Intelligence (Al) is revolutionizing industries across the globe, and the world of
reproductive health is no exception. Advances in Al are increasingly being leveraged to
improve fertility treatments, enabling scientists, clinicians, and hopeful parents to navigate

the often challenging journey to conception with more precision, predictability, and success.

Al in Understanding Fertility:

Al's key strength lies in its ability to process vast amounts of data and identify patterns and
correlations that may not be readily apparent to the human eye. In fertility treatments, this
capacity is used to gain insights into factors affecting fertility and to predict outcomes of

treatments such as In Vitro Fertilization (IVF).

For instance, machine learning algorithms can analyze complex datasets from patient
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do you know which the main informational websites in the fertlity space are

Yes, there are a number of reputable informational websites focused on fertility, reproductive
health, and assisted reproductive technologies. Here are a few as of my last training cut-off
in September 2021:

1. American Society for Reproductive Medicine (ASRM): This organization's website

(www.asrm.org) offers a wealth of information on fertility, infertility treatments, and

reproductive medicine.
2. European Society of Human Reproduction and Embryology (ESHRE): ESHRE's website

(www.eshre.eu) provides information about the latest research and guidelines in human

reproduction and embryology.

3. Resolve: The National Infertility Association: Resolve's website (www.resolve.org)

provides comprehensive information and support for people experiencing infertility.
4. Society for Assisted Reproductive Technology (SART): SART's website (www.sart.org)

provides patient resources and current statistics from clinics in the U.S. offering assisted

reproductive technology services.
5. Human Fertilisation and Embryology Authority (HFEA): The UK's independent regulator

of fertility treatment and research. Their website (www.hfea.gov.uk) provides free, clear

and unbiased information on UK fertility clinics, IVF and other types of fertility treatment,
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Actions

Setup the tools around you to help you organise and automate the incoming
information you're going to begin to collate

Immerse yourself in your market to understand who operates in this space and
who might compete

Take your technology/project and train chatGPT on it. Begin by asking it
guestions and getting it to help you with tasks like persona development (not
confidential)

Ensure you have a ‘space’ online to point people back to
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TTC is harder than it seems, and dealing with infertility can feel extremely isolating. However, you're not alone
Below you'll find the best podcasts on navigating fertility treatments, such as IVF and |U}, as well as dealing with
infertility, miscarriages, egqg freezing, surrogacy, genetic testing, single parenting by choice, LGBTQ+ fertility, and
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Top 15 Fertility Podcasts To Listen to in 2023

1. The Fertility Podcast

Hosted by Natalie Silverman & Kate Davies

If you've found your route to parenthood hasn't been straightforward, The Fertility Podcast is for you. From how to
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Actions

Setup the tools around you to help you organise and automate the incoming
information you're going to begin to collate

Immerse yourself in your market to understand who operates in this space and
who might compete

Take your technology/project and train chatGPT on it. Begin by asking it
guestions and getting it to help you with tasks like persona development (not
confidential)

Ensure you have a ‘space’ online to point people back to

‘Watering Holes’ provide another source of potentially relevant contacts for
outreach
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do you know who the most, current, influential researchers in the fertility industry are

As of my last training data up to September 2021, | can list some key influential researchers

in the fertility industry. However, it's essential to check the most recent data since the

landscape may have changed.

n

. Zev Rosenwaks, M.D.: Director of the Ronald O, Perelman and Claudia Cohen Center for

Reproductive Medicine, Dr. Rosenwaks is a renowned figure in the field of reproductive
medicine and has made many contributions in areas such as in vitro fertilization (IVF).
Gilanpiero D. Palermo, MD, Ph.D.: Dr. Palermo is the Director of Assisted Fertilization and
Andrology at the Ronald O. Perelman and Claudia Cohen Center for Reproductive
Medicine. He's known for the development of intracytoplasmic sperm injection (ICS1), a
significant advancement in treating male infertility.

Pasquale Patrizio, M.D., M.B.E.: He is a Professor in the Department of Obstetrics,
Gynecology & Reproductive Sciences and the Director of the Yale Fertllity Center and
Fertility Preservation Program. Dr. Patrizio's work in fertility preservation is highly
regarded.

David Albertini, Ph.D.: Or. Albertini is an expert in the study of cocyte maturation and
development. He has held several prominent roles, including Editor-in-Chief of the
Journal of Assisted Reproduction and Genetics.

Carlos Simon, M.D,, Ph.D.: Dr. Simon is a professor of Obstetrics and Gynecology at
Stanford University School of Medicine. His research focuses on endometrial receptivity
and implantation, with his work being widely published in leading scientific journals.

Eva Hoffmann, MSc, Ph.D.: Dr. Hoffmann's research, based at the University of
Copenhagen, focuses on understanding the mechanisms that maintain genomic stability

in germ cells, thus affecting fertility.

Please note that the field of fertility research is vast and continually evolving, with many

researchers contributing valuable work across numerous sub-disciplines. This list is by no
means exhaustive, and you should conduct up-to-date research to identify the currently

most influential individuals.
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Actions

Setup the tools around you to help you organise and automate the incoming
information you're going to begin to collate

Immerse yourself in your market to understand who operates in this space and
who might compete

Take your technology/project and train chatGPT on it. Begin by asking it
guestions and getting it to help you with tasks like persona development (not
confidential)

Ensure you have a ‘space’ online to point people back to

‘Watering Holes’ provide another source of potentially relevant contacts for
outreach

Use the tools to find and store key influencers in the market for potential
outreach
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Tess Isabelle Cosad - About Relationship Experience Timeline
Co-Founder & CEO at Béa Fertility

Relationship

Start a conversation with Tess Isabelle
Comment on Tess Isabelle’s posts or mention what you have in common in a message.

What you share in common
Shared interest, groups, and past experience with Tess Isabelle

You both know Richard Thorne, Karen i You're both in the University of Exeter
3 Brooks and 15 others = Alumni group

= You both went to University of Exeter
i) You studied at University of Exeter before Tess
Isabelle started

Message




Tess Isabelle Cosad
Co-Founder & CEO at Béa Fertility

Get introduced

Ask your colleagues and shared connections for a warm intreduction to Tess isabelle.

All (17) Shared connections (17)

Shared work experience (1)

CXO (8)

¢« G

Leigh Mardon 1st
Chief Operating Officer
Shared connection
Ask for intro

Freddy Hoare 1st

Founder
Shared connection
Ask forintro

Laura Coleby 1st

Chief Executive Officer
Both worked at Friday
Media Group

Shared connection
Ask forintro

Nic Marks 1st
CEQ and Founder
Shared connection
Ask for intro

About

Relationship

Shared education (4)

Shared groups (1)

Director+ (3)

O
3
g

Karen Brooks 1st
Head of Scale-Up
Shared connection
Ask for intro

Martin Cooper 1st
Director

Shared connection
Ask for intro

Simon Bond st
Director

Shared connection
Ask for intro

Experience

Other (5)

o

[

®

A%

Tom Staniford 1st
Digital Strategy

Consultant
Both studied at Univarsity
of Exeter

Shared connection
Ask for intro

Anita Johnson 1st
Membership Advisor
Shared connection

Ask for intro

Prashant Nair 1st
Speaker Liaison

Coordinator
Both studied at University
of Exeter

Shared connection
Ask for intro

Oriana Ascanio st

Timeline
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Founder & CIO

Current role Contact information

Add contact info

Co-Founder & CEO at Eea Fertility Save

Jan 2020-Present - 3 yrs 5 mos
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22/05/23

Nlck Baxter shared about starting a new position as Investor 1h
at Béa Fertility: I'm happy to share that I'm starting a new
@ position as Investor at Béa Fertility!

( Say congrats )

Hello from sunny Copenhagen

Love that square ' hi Baxsters . |
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University of Exeter 2

We use the power of our education and research to create a sustainable, healthy and socially just future.
Higher Education - Exeter, Devon - 189,541 followers - 8,736 employees

@ Jacqueline & 159 other connections work here
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53 alumni
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@ University of Exeter ( More

Home About Posts Jobs Life Alumni Insights Events

People you may know

Tess Isabelle C... - 2nd Mollie Erskine : 2nd Robbie McCork... - 3rd
Co-Founder & CEO at Béa Genomics Communications Director of Development at Care
Fertility Manager at CooperSurgical... Fertility
3K followers « Simon Bond, Raymond
Rubin, and 16 other mutual Jessica Ratty, Henry Baines, and 1
connections other mutual connection

C Follow ) ( Connect ) ( Message )

rx)

Alice Crouch - 3rd Katie Cook - 2nd Georgie Pool - 2nd
Digital Marketing Manager at Fertility Midwife at Wiltshire Embryologist (STP) at CRGH
Ultrasound Direct/The Fertility.. Fertility Centre City




Actions

Setup the tools around you to help you organise and automate the incoming
information you're going to begin to collate

Immerse yourself in your market to understand who operates in this space and
who might compete

Take your technology/project and train chatGPT on it. Begin by asking it
guestions and getting it to help you with tasks like persona development (not
confidential)

Ensure you have a ‘space’ online to point people back to

‘Watering Holes’ provide another source of potentially relevant contacts for
outreach

Use the tools to find and store key influencers in the market for potential
outreach

Work your contact spheres - who are you linked to already? Save for outreach
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Select Tess' current sales stage

Prospecting / Target

GET ADVICE

2} EXPECTED BEMAVIOR

Comfortably functioning as the
primary speaker in a group

Making a decision more quickly
than most people

Feeling comfortable making
decisions with limited information

[“| A BILIRE

| Give them a clear way to respond

Use abbreviations and shortenars
where appropriate

| Do notinclude too much detail

Show more

] MEETING

| Show confidence and enthusiasm
| Avoid too much formality

| Start by casting an exciting vision

Show more v

EMERGIZERS

4 4

| Bold ideas
| Winning other people over

Opportunities to perform and
entertain

[TT] STRESSORS
Ll

| Lack of freedom and independence
| Feeling held back by process

| Following lots of rules

Bring lots of energy to the
conversation

| Project boldness and confidence

| Emphasize the future
1] WORKING TOGETHER

| Let them take the lead
| Maintain a fast work pace

| Dron't assign them to routine tasks

s COMPARISONS

Risk-tmlerant Rizk-averse
TrLSEEE Skepdical
Cptimistic Fragmatic
Defiberate Fast-pasad
Matter-of-fact Expressive
© &
AUTArDEMOLE Collabnrative

0 5
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F BOOKING A MEETING

How to get Tess to book a
meeting:

Plan to follow up between now and
the meeting so their excitement
stays high

Suggest time frames for them to
pick so they don't have to schedule
themselves

| Use arelatable, animated tone

This happens because:

Dl types are drawn in by the idea

of being a part of something new
that will give them an edge on their
competition. The more enticing
vou make your product sound, the
more likely they are to meet with

you.

Try this:

What time works best for you
tomorrow?

Our product’s innovative
technology will make your team
more efficient so you can beat the
competition.

When do you have 15 minutes to
talk on Friday?
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Prospecting / Target

GET ADVICE
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Show more v
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| Winning other people over

Opportunities to perform and
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| Lack of freedom and independence

| Feeling held back by process

| Following lots of rules

Bring lots of energy to the
conversation

Project boldness and confidence

Emphasize the future

1] WORKING TOGETHER

Let them take the lead

Maintain a fast work pace

Don't assign them to routine tasks

s COMPARISONS

Risk-tmlerant Rizk-averse

3 O

TrLSEEE Skepdical

Y )

Cptimistic Fragmatic

v Q

Defiberate Fast-paced

O %

Matter-offact Exprassive

© %

BUTArETIONE Collaborative

0 5

https://www.crystalknows.com/

Approx Cost: FROM FREE

F BOOKING A MEETING

How to get Tess to book a
meeting:

Plan to follow up between now and
the meeting so their excitement
stays high

Suggest time frames for them to
pick so they don't have to schedule
themselves

| Use arelatable, animated tone

This happens because:

Dl types are drawn in by the idea

of being a part of something new
that will give them an edge on their
competition. The more enticing
vou make your product sound, the
more likely they are to meet with

you.

Try this:

What time works best for you
tomorrow?

Our product’s innovative
technology will make your team
more efficient so you can beat the
competition.

When do you have 15 minutes to
talk on Friday?
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F BOOKING A MEETING

How to get Tess to book a
meeting:

Plan to follow up between now and
the meeting so their excitement
stays high

Suggest time frames for them to
pick so they don't have to schedule
themselves

| Use arelatable, animated tone

This happens because:

Dl types are drawn in by the idea

of being a part of something new
that will give them an edge on their
competition. The more enticing
vou make your product sound, the
more likely they are to meet with

you.

Try this:

What time works best for you
tomorrow?

Our product’s innovative
technology will make your team
more efficient so you can beat the
competition.

When do you have 15 minutes to
talk on Friday?
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2} EXPECTED BEMAVIOR
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decisions with limited information
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| Give them a clear way to respond

Use abbreviations and shortenars
where appropriate

| Do notinclude too much detail

Show more
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| Show confidence and enthusiasm
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F BOOKING A MEETING

How to get Tess to book a
meeting:

Plan to follow up between now and
the meeting so their excitement
stays high

Suggest time frames for them to
pick so they don't have to schedule
themselves

| Use arelatable, animated tone

This happens because:

Dl types are drawn in by the idea

of being a part of something new
that will give them an edge on their
competition. The more enticing
vou make your product sound, the
more likely they are to meet with

you.

Try this:

What time works best for you
tomorrow?

Our product’s innovative
technology will make your team
more efficient so you can beat the
competition.

When do you have 15 minutes to
talk on Friday?



https://www.crystalknows.com/

Demo for Tess
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[J Give Tess a Product Demo Addel Mo

Tess wants to learn through doing, not by watching someone else do it. Trial-and-error is how
they learn, so don't micromanage them if they are stumbling through your platform. Instead,
ask them questions to figure out what they are thinking, so you can meet them where they are
at.
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) Give Tessa Product Demo Adel No

Tess wants to learn through doing, not by watching someone else do it. Trial-and-error is how

they learn, so don't micromanage them if they are stumbling through your platform. Instead,

ask them questions to figure out what they are thinking, so you can meet them where they are
at.
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Most common pattern: {first}@optixsolutions.co.uk 3 results
t mas@optixsolutions.co.uk U b sources v
¢ t@optixsolutions.co.uk U ] source v
p cast@optixsolutions.co.uk © 2 sources v

https://www.hunter.io/
Approx Cost: FREE



https://www.reddit.com/

SUMMARY

1). Are you considering multiple generations in your approach?
2). Setup tools to organise and automate your processes

3). Research the market - search / social

4). Work out your personas - who do you need to talk to?

5). Setup and use your platform (personal & organisation)

6). What content will attract your personas? Does it answer their pain guestions?

7). Build lists of people you want to reach out to

8). Ensure you give yourself the best chance of engagement



Connect with me: T

www.findingyourpassion.co.uk
www.optixsolutions.co.uk

Alastair Banks

www.marketingleaders.community findingyourpassion.co.uk - Lover of Personal
Branding. Co-Founder of Digital Marketing Agency. S...

alastairbanks.substack.com

alastair@optixsolutions.co.uk

https://www.linkedin.com/in/alastairbanks/
www.youtube.com/alastairbanks
www.lnstagram.com/banksy6

@banksyb6

Connect with me on /

LinkedIn



http://www.optixsolutions.co.uk/
http://www.optixsolutions.co.uk/
mailto:alastair@optixsolutions.co.uk
https://www.linkedin.com/in/alastairbanks/
http://www.youtube.com/alastairbanks
http://www.instagram.com/findingyourpassionuk
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